FSCOXYILFT—23>TSy hIA—AICHIFTDER—EBELBARESER

X FIBOZEERERS UEDERNS, BREIZHERE U TSV, RIEZEEFICEBROERBRNENMTND
BENSHDFET.

X INTOBEMICEEITDREFHDFFA. REIEDZEF Next Section DN > = oUy OINEHEzEIS a3 >
DEBEIRFYITEET.

[1FSC BEzERT=#M] (CEAT28R :
Stakeholders are asked to provide comments on whether (choose one):
PUF DFREM S 1 DR -
a) FSC should allow organizations with manufacturing operations to become trademark licensees to use the FSC
trademarks to promote the FSC-certified and labelled products they sell through their retail operations without FSC
chain of custody certification and without additional safeguards.
FSC (&, — A THENEBOEEZITL, 75T FSC INIUTESOREREGZE/NTT DM, FSC CoC FRiFZEUSE
TS M ORIBRMBOFIHHEEZRTI (. /NEMNROBEIREICDNT FSC BiRZERI o DEES 1> AhEE
([CIRDCLZRDDINETHD,
b) FSC should allow organizations with manufacturing operations to become trademark licensees, but only when
adequate safeguards are in place.
FSC (&, COLDRBRBEEFZTOMMCDONT, BURTFHEENE D TLDIBEICDH. BIESA O AMEEICR
BDILEBDDINETTHD.
¢) FSC should NOT allow organizations with manufacturing operations to become trademark licensees to use the FSC
trademarks to promote the FSC certified and labelled products they sell through their retail operations without FSC
chain of custody certification.
FSC (&, —A THMEMRBORIEZITU., 5T FSC SNITEORBREGEZ/INTET DM FSC CoC RIFZEUS
F(C, NFEHROPARBCDNT FSC BIRZER I DIHDBRES A O AFEE(CIRD T EZBDHDINE TR0

If FSC was to allow non-certificate holders with uncertified manufacturing operations to be eligible to promote FSC finished
labelled products, which safeguards should be in place? (choose all that apply):

IEFDAIMIEY) DRIEZEFE 71T DN, N5 I BFSC INIITEDOREEME(CDVT, FSC EiFEZERULLEERZ
RDDIFE. EQOLDRFHEEZRDINEN (HTEFFEDIEDZEINTER)

a) Only allow promotion of product groups that the company does not manufacture itself (example 1 but not example 2).
Define and limit the scope of products non-certificate holders can promote.

PENBFOREES TRDRVWERIIL—T(CDNTDHBHD (Bl ([FFBDHDIN Fl2 (FFRHIRVY) . IEREEEE
NEEELTEDRMOHEFHRZEEL. HIRID.

b) Ask the company to include a disclaimer with its promotions; for example, ‘We do not hold FSC chain of custody

certification and therefore cannot pass on FSC claims through our sales and delivery documents’.



[LEEROBRIC, BUEEZMMTDELDICKRDD, il : [H#H(FFSC CoC FREIZEUSL TH ST #m - BRFEERIC
FSC RRZELHI D EFTEFEAL

¢) Ask manufacturing companies to sign an additional Policy for Association confirming commitment to responsible
practices in all operations equal to the one signed by certified companies.

HERE(C, FBIEEENBRZRDESNDENDEEBUFSC-POL-01-004 (fEffiEFSC EDBIMRICEIY D158 ADE
27ERD, INTOEBCSVWTCERESDITHZENLTESD.

e) No safeguards are required; FSC should licence all companies selling FSC finished labelled products.
FHHEE(FMHEIR, FSC (FFSC SNIITEREDIRFTZITD INTORELCS A R EMEINRE,

d) Something else, please specify below.

T, TE(CEAENICEEA,

Please elaborate on your response if you selected d)

ESRBEADEIEN dDBEE. BAN(CESEZEA.

Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A>3 (CALTIOAY MIHBHEFEA. OAD FOMRIEEESZRIL I D L.

NEXT SECTION

2 fL—RY—2 - B—EX - JO/\A4— (TSP) DR (CRTDERM :
Stakeholders are asked to provide their view on whether (choose all that apply):
T &R SO EDIBIRL T IZE0Y
(a) On-product labels should always carry only the certificate holder licence code, i.e. labelling agreements shall be
possible only with certificate holders.
LRASANILICE BICREIEEEOEENMITESNBIRETHD. DED. AU IRE (FRIEGER TDHEIEE
e S
(b) On-product labels could carry a trademark service licensee’s (brand owners, retailers, or any other organization
that is not required to obtain certification) licence code instead of a certificate holder’s when an adequate labelling
agreement is in place.
HEASNILC, BIRSANY S TRENED TVDIHBE, REEEDS A ABSORDDI(C, BiRSA 2> XM
BE (J52RA—F— INSEIE. FEFZMEENUNERTOMDIER) OS> ABSZ [ ITEND.
(c) On-product labels could carry the uncertified organization’s code instead of the certificate holder’s code only if
additional safeguards are in place (see next question).
HEASNILICE BIERFHEENRITESNTVDIHEICDFH . REEEEDS A RESDRO D (C. 3ERAHER#D
BEEMTISND (ROBMSR).
(d) I don’t know.
DINSIRN,



If additional safeguards would be required, which ones do you think would be most important? Stakeholders are
asked to provide their view (choose all that apply):

ENMOFHEENVEMZE. UTOENNREEELEEZEZIDN.. HTEFFDIEDZINTER :

(a) online tracking of products and licence codes used from supplier to uncertified organization whose code is being
used;

HIEENSHERAESND SA > RESHIBEE CTHDIERIHEMICED T TORBA > S 1 B,

(b) product database is used to verify the product’s certification status; for example, a certificate holder would upload
the product description and the trademark licence holder’s TSP would verify products against the database;

HRT —INR—=R(C KD CTHRDZPELRAN R TE D, fl | SRS ENRRMEZ 7Y TO—-RU. BES1E2XR
FIEE®D TSP T —AIR—X LDOERBZIERT Do

(c) the product is branded for the trademark licence holder;

HRICEESAEAPMEEDT S > RAMHTEN3.

(d) T don’t know;

DINSIRN,

(e) something else, please specify below.

T, TEC(CEMAN(CEEA,

Please elaborate on your response if you selected e)

ESRBEADEIED DA, BANICEIZEZETA.

Please provide your comments in relation to this section (if you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A3 (CALTIOAY MIHBHBEFEA. A FOMRIEEESZRIL I D L.

[3 FSC BIRDEMICEAT 2EAMRA ] (CEAT &R :
In your opinion, in which of the following scenarios should there be an FSC on-product label on the products promoted?
(choose all that apply):
UFD2FIADSE, LEELHROERC FSC SNUMGITENTVBIRETHDIEDZINTER !
a) products are not intended for further sale, but used as part of companies’ business operations (e.g. paper cups that are
used to serve coffee, shoeboxes in which shoes are sold);
HENEFTEIND LR PEBBOEF CERAEIND Bl -t —ZRMHI IFOMIv T, #ZiR5E I DRDHAE) o
b) finished products that are consumer-facing and intended for sales (e.g. cups sold in a retail store);
HEEDITORERR (f : /\EETRSEND YY),

¢) products that are still subject to further processing by end consumers (e.g. decking boards, DIY materials);



RECHBEICELD T, BIMIENDTHAOHEE (B : 7wvFiR. DIY #4D,
d) products that are sold to customers with customized installation (e.g. work tops cut to fit customer requests).

EXMETL &M D TIRGE SN2 Rm (- FREDHLRIR) .

Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A3 (CHAULTIOAY MYHBHEIFEA. IAD FOMRIBEEESZRIL I D &,

NEXT SECTION

M4 IEEBIANY—VDOERESR] (CEAT 28R :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

RT3 (CALTIOAY MHBHEIFEA. A FOMRIEEESZRIL I D L.

NEXT SECTION

[6 XERTO FSC BiEOLEERER] (CRATER !
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CEAUTIOXY MB3HEFEA. IAS FOMRIEEESZHRHRL I D&,

NEXT SECTION

[6 FSC BiEDLEERFERICHITIFHIR] (CRATDERM :
Please provide your comments in relation to this section (if you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CAUTIOXY M 3BEFERA. IAS FOMRIBEEESZHRHRL I D&,



NEXT SECTION

[7. FSC FRAIHROLEER] (CRTDERM !
Which conditions should be in place before an organization can promote a product and/or what type of evidence should
be requested from the licensee? (choose all that apply):
AN SR EMRERRR THD ELEELIT DD EREMS | EQORDIGEEDIHUN S > APMBEENSE
ESNDIREN, HTEFEDIEDEINTER
a) verification for the organization’s eligibility for a licence (e.g. ensuring it sells labelled products sourced from FSC-
certified suppliers);
OS> AEE & U TEROIHEE (B : BN FSC FRAESHIEEN SITIEL TINIMTEEEZIRFE L TUL)
D EDHER) .
b) verification for all individual products before promotion (evidence that products come from a certified chain);
[EEERICHEII > TEBI ORI N TOMER (HXBERMRMF T —NS5RTNDZ D),
¢) guidance for companies to verify products themselves (manually or digitally);
PENBETHER (FEEFLETSIIL) BIDHDHAHF R,
d) routine checks that products promoted originate from certified supply chains (i.e. annually);
[LEBGIROBRNRNT TS5 F 1T —HE TH D EOTERNRIER (FR).
e) approval of texts and visuals used for promotion before publication;
INESEBEMOFETRIICE ST T A > 7 &R,
f) no prior approval required for texts and visuals used for promotion before publication but routine checks are
required (i.e. annual desk inspections);
INEBEMOFEITRIICE ETUA 2 ZARITDRERN, ZEUEBBNRERIINE (RO LH#R).
g) no verification of products is needed after licensing;
11> R (SR ROIREE (ETRE,
h) no checking of texts of visuals is needed;
XEETHA > OEREAE,
i) Something else, please specify below.

T, TEICEANICEEA.

Please elaborate on your response if you selected 1)

LEBNDOEEN VDZE(F. BANICEIEZTA.

Please provide your comments in relation to this section (if you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU 3V CAUTIOXY M 3HEEFEA. IAS FOMRIBEEESZHRHRLI D&,



NEXT SECTION

[8 ALY MRUTHMEZITDRE & 9 REMRM] (CBT2EM !
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A3 (CHAULTIOAY MHBHEIFEA. A FOMRIBEEESZRIL I D L.

NEXT SECTION

1oFsC O] (CRAT 2EM :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

RT3 (CALTIOAY MHBHEIFEA. A FOMRIEEESZRIL I D L.

NEXT SECTION

[11 [Forests For All Forever| ¥—77] (CR9 D&M :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CAUTIOXY M 3BEFERA. IAS FOMRIBEEESZHRHRLI D&,

NEXT SECTION

12 FSC ERDEEA] (CEI 28/ :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CAUTIOXY M 3BEFERA. IAS FOMRIBEEESZHRHRL I D&,

NEXT SECTION

BRI A. EAEERBIES XA (CRATDER :
Please provide your comments in relation to this section (if you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A3V CAUTIOXY B 3HEEFEA. IAS FOMRIBEEESZHRHRLI D&,



NEXT SECTION

BB B. FSC KU FSC RIS HEZEDLDICFHAT DN ([CEETDERM :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

A3 (CHAULTIOAY MHBHEIFEA. A FOMRIBEEESZRIL I D L.

NEXT SECTION

(MR C. AR U ZDREE - RIS IC L DEIEER] (CRAT2ERM !
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

RT3 (CALTIOAY MHBHEIFEA. A FOMRIEEESZRIL I D L.

NEXT SECTION

(MBI D. FSC FREIEUSHHEEN S DEEOFNECE I 2 EREIADHII] (CREITDERM :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CAUTIOXY M 3BEFERA. IAS FOMRIBEEESZHRHRLI D&,

NEXT SECTION

[HIBI E. FFEEETER] (CRATDERM :
Please provide your comments in relation to this section Gf you have any). For any comment, please specify the exact

reference (clause number) to which your comment relates.

AU a2 (CAUTIOXY M 3BEFERA. IAS FOMRIBEEESZHRHRL I D&,

NEXT SECTION

[T« — R\ T R—=
What is your overall impression of the standard?
ARUE (EMRS 1 ER) OMWBREDZR(S ?

C Very positive / JE& (CIFENISR
C Quite positive / YOYUFENSR
C Neutral / E55TERW
: Quite negative / oY EBEISR

Very negative / FFH (CEBEISR



Any additional comments?

ARUBICEALT, BMDOIXA> MHIBNIEZRBALEE .

i
m o

Are there any proposed changes in this draft of the trademark standard that you do not like?

FHUNBUCERSE 1 EEICBVWTRESNTULSIHRIBEERADH T, BICKICAODIEBDEIHDEITH (EFEIZT) ?
Jq | _I_I

Please provide your opinion in relation to the following statements: The revised standard is easier to understand

than the existing standard

ROXEBICHUVTITRRZHSEHHMNE K ESV : STERIBIIMEROMUBL D EGEELPT L\,
| agree /| 29 D,
| disagree / EE LR\,

The requirements are easier to meet than in in the existing standard.
SUERIBDEREIAL, EROMBOERFBELDEEZULPOT L,

| agree /| BET 3.

| disagree / EE LR\,
The requirements will make it easier to promote FSC and FSC-certified products.
UBUEMIBDERSFIAICEL DT, FSC RIRMDLEEERN LTSRS,

lagree / AEI D,

| disagree / EE LR\,

R&(C [submit] IRY>ZDIVUY T DEMMENEELERT . BIZFGFBRNTHNUENDTHEETEET.

SUBMIT



